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Media Release

Soweto Audience Research Report

29 November 2007: The National Film and Video Foundation (NFVF) embarked on an audience research study in September 2007. The aim of the research was to assess the viability of establishing an exhibition and distribution model to service audiences in Soweto and previously disadvantaged communities as a whole.
The study is in line with the NFVF’s strategic objective as outlined in the Value Charter of Demand Stimulation and Audience development.  It is stated in the document that “One of the challenges that the NFVF faces is creating demand for film products.  At a micro-economic level, the need is to stimulate the culture of film appreciation and cinema going, which will ensure growth within the sector.” (NFVF Value Charter, pg 7).

The process leading up to the establishment of the facility, requires an extensive research study into the cinema going and film consumption trends of the potential audience.  A survey was undertaken in various locations in and around Soweto to ascertain the film consumption trends of its residents. This is also closely linked to where Sowetans’ do their shopping and how that impacts on where they watch, buy or rent their movies. 

The research methodology comprised the administration of a standardised questionnaire completed via on-the-spot interviews. It enabled the NFVF to more formally assess viewing trends among selected residents. 

A summary of the results 

The study was targeted at school-going children between the ages of 13 – 18 who are both existing and potential cinema-goers, their parents and adults who are existing and potential cinema-goers. A total of 850 questionnaires were administered to schools and malls including Thaba-Jabula & Emshukantambo Secondary Schools from Pimville, University of Johannesburg – Klipspruit branch, Jabulani and Southgate malls, and Sakhumzi restaurant. 

Comedy, Action, and Romance, were respectively the most popular genres amongst the respondents. This is aligned to worldwide film trends as well as the figures provided by Ster-Kinekor and Nu-Metro, pertaining to the South African cinema going audience.  Tsotsi was the only South African film that was on the top 10 list of films the respondents had most recently watched. 

The majority of the respondents (89%) were open and extremely enthusiastic about watching South African films. The results, although they show a willingness to watch South African films, did not indicate that respondents are currently watching them. When asked why they are willing to watch South African films, the respondents highlighted that; they give a true reflection of how South African’s live, teach them about their history and that they are locally produced.

These indicate an interest in content that respondents relate to as opposed to what they are currently watching, which is mostly Hollywood films. This also indicates a massive market opportunity for local content.

The 11%, who were not interested in South African films said that South African films are boring, they focus too much on apartheid, they promote gangsterism, they are of poor quality and they have the same storylines. 

The majority of the respondents listed the cinema as the most preferred place to watch South African films, with an almost even breakdown between DVD (29%) and television (27%). This question also sought to measure desire or preference as opposed to current practice. When asked where the last 3 South African movies were watched, the majority of the respondents listed television. This is not surprising, considering the popularity of local content, especially on SABC 1. 

As predicted, the most watched South African film was Tsotsi (49%). The most interesting trend was the noticeable amount of people that had watched Moruti Wa Tsotsi, an independent, straight to DVD local comedy, which stars kwaito star Senyaka and the likes of Brenda Fassie, which suggests a significant DVD market. 

Most of the respondents indicated that they either bought or rented DVDs on a regular basis. The other respondents (40%) indicated that they went to the cinemas at least once a month whereas 10% indicated that they never went to the cinema. 

An overwhelming majority of respondents were willing to watch movies in Soweto. The major reason was that it would be accessible to them and they would be able to save money on transport. Safety was also an eminent reason. The majority of parents indicated that they had no qualms with allowing their children to go to a cinema in Soweto, mainly for reasons of access and safety. 

The most preferred site for a cinema in Soweto was Jabulani Mall, mainly because it is one of the most accessible shopping malls there. Maponya Mall came a close second.

41.2% of the respondents deemed a ticket price of between R10.00 and R15.00 suitable for a cinema in Soweto. This price is compatible with Ster-Kinekor junction cinemas that the respondents indicated that they already frequent. 

The majority of the respondents preferred to go to the cinema over the weekend, with Saturday the most preferred day. The most preferred times ranged between mid-day and 5 pm. This indicates that movie-going is largely deemed a weekend, day activity. 

DVD rental facilities, DVD& Video City in Meadowlands and Protea Gardens as well as Mr. Video in Jabulani Mall, in Soweto expressed a low interest in South African titles. Where there was interest, the customers hired titles such as Umoja, Ubambolwami and very rarely, Yesterday. 

The outlets expressed that business was booming, with the most activity happening when people are at home which was Fridays, Saturdays and Sundays. The price to rent a DVD per day ranged from R10.00 to R14.00, which they expressed, was very reasonable. Although they offered long term contracts, these were not very popular. 

On the new Ster-Kinekor screens in Maponya Mall, the outlets expressed that there was a lot of excitement amongst their customers but they did not view this as a threat. They are of the opinion that the people who rent DVDs will always rent DVDs. They also thought that there was room for another cinema in Soweto.

As part of the way forward, the NFVF has established a unit to develop a strategy on audience development and the unit will use the results to feed into a relevant and feasible business plan for the establishment of an exhibition site in the township areas. 
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